
#MoExpo

“MoExpo – 
The gateway to 
Modena” 
A web platform in seven languages, 
including Russian and Chinese, to 
promote awareness of Modena's 
excellent offerings all over the 
world, aimed at capturing the 
attention of visitors coming to Italy 
for Expo 2015.
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 CASE STUDY

Three companies of Modena created a Temporary Association of Companies 
for the World Exposition Milan 2015, Italy, with the aim of promoting the 
artistic, cultural, social and economic heritage of their province.

The Client’s needs

In 2015, the World Exposition EXPO, which every five years is hosted in a 
different city of the world, took place in Milan. The theme of this edition was 
“Feeding the Planet, Energy for Life”: such an important event was the perfect 
visibility and business opportunity for Modena and its province, famous in the 
entire world for their excellent food specialities.

Expo Milan 2015 was expected to attract about 20 million people, one third 
of which would be from abroad.
Visitors would mostly be representative of a segment with a strong explorative 
attitude, a large social and professional network, willing to move around and 
with a good spending power.

In 2014, private businesses and Italian institutions recognised the need to 
start new projects in order to be ready for the extraordinary event. However, 
direct participation in EXPO as exhibitors or sponsors implied extremely high 
costs, which could only be afforded by large companies or associations of 
companies. 
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Why interlanguage

Driven by our aptitude to seize the opportunities offered by an 
international event such as the EXPO and the love for our homeland, 
we quickly realised how important a World Exposition in Italy, on the 
theme of food and respect for the environment, could be for the 
enterprises in the province of Modena. The idea took shape thanks 
to the involvement of Tris, a communication agency from Modena: 
a multilingual portal dedicated to Modena’s finest products, famous all 
around the world - food, fast cars, art and opera - to help visitors 
explore the local economic and production fabric. Giving companies 
a leading role.

The excellent synergy between Tris for Communication, 
interlanguage for translation and another company form Modena, 
DM Digital for web & App, allowed the project to get off the ground 
in just a few months. The portal had a considerable artistic weight: 
Modena's excellent offerings are illustrated on the website in superb 
snaps by photographer Beppe Zagaglia, one of the leading artists to 
have immortalised the city and surrounding area. The soundtrack of 
MoExpo was provided by the acclaimed choir Corale Rossini.

The portal MoExpo provided the visitors with complete information 
and a series of interactive thematic routes, which were the at core of 
the project: art, fast cars and opera, with the opportunity to see and 
admire the beauty of Modena’s landscapes, and enogastronomy, 
the cornerstone of EXPO 2015. The section dedicated to food 
products included the companies producing our traditional products: 
Balsamic Vinegar, Parmigiano Reggiano, Lambrusco and spirits, 
charcuterie and sausage products, other specialities.

Companies taking part in this project were reserved a customised 
page with detailed information, photographic gallery, player video, 
descriptions in various languages and interactive positioning along 
the thematic routes. There was also a section dedicated to the events 
taking place in the whole province of Modena during 2015, and a 
social network presence: Facebook and Twitter, to communicate 
news on the area and on the EXPO to a wide user public in real-time.
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Results 

The portal went online on 31 January 2015, on the same day of the 
celebrations for the Patron Saint of Modena. It was the only thematic 
portal on EXPO in seven languages: it was supported by various 
trade associations and by municipalities across the whole province of 
Modena, and generated the interest of local press and media.

The website stayed online until the beginning of 2016, but the 
Facebook page is constantly being updated to provide friends and 
followers with daily news on events and tourist attractions in our area. 

“   MoExpo was an idea by 
Tris, but it saw the immediate 
involvement of interlanguage 
and, later on, of the IT company 
DM Digital. However, without 
interlanguage, and in particular 
Paola Modica, the idea would have 
never materialised.  
At Tris we definitely set the 
tone for MoExpo in terms of 
creativity, communication and 
press office, but what really let 
MoExpo get off the ground was 
the great professional approach 
of interlanguage to the translation 
and interpretation of our texts, with 
their notable punctuality in meeting 
deadlines and their determination 
to achieve their goals drawing on 
their own knowledge.
We would like to thank 
interlanguage for this and many 
other projects, as they are also 
our providers and partners for 

all our clients.   ”
Enzo Ionna 
Tris Commercial Department
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